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1. Introduction

The footwear industry has become an important role in the
Indonesian economy (Antonio & Kusumastuti, 2019). According
to the Central Bureau of Statistics (Badan Pusat Statistik
Indonesia), footwear industries contributed approximately
0.27% of the Indonesian gross domestic product in 2018
(Antonio & Kusumastuti, 2019). Indonesian footwear industry
production is also exported to many countries, but in recent
years the growth of Indonesia's footwear exports has tended to
decrease, in 2018 there was an increase of export value, but it
was not significant if compared to the previous few years.

The previous study proved that entrepreneurial competencies
and innovation capability can improve business success.

Dhamayantie (2017) examined the entrepreneurial competency’s
effect on business success. She found that entrepreneurial
competency positively effects on the firm success. Antonio &
Kusumastuti, (2019) also found that entrepreneurial com-
petencies on the business performance or success of small and
medium enterprises (SMEs) in the Malaysian hospitality and
tourism industry (HTI). Besides influencing business success,
entrepreneurial competence also affects innovation capability.
The findings of research conducted by Mohammadkazemi, et al,
(2016) found that entrepreneurial competence has a role as a
predictor of innovation. Innovation capability can also increase
business success. Mai, et al (2019) conducted a study about the
effects of innovation on firm profitability in Vietnam. They found
that there was a positive effect of innovation on the profitability
of the firm. In contrast, a study by Dessyana, et al (2017).found
that innovation did not significantly affect on business success.
Besides that, we also set innovation as an intervening variable.
This is based on a study by Umar et al., (2018) which places
innovation as mediating or intervening variables. We will
examine it in the case of the footwear industry in Indonesia.

Therefore, our study intends to examine:

1. The entrepreneurial competency’s effect on innovation
capability;

2. The entrepreneurial competency’s effect on the success
of the business;

3. The innovation capability’s effect on the success of the
business.
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This research analyzes the effect of entrepreneurial competence and innovation capability on the business success
of the footwear industry in Indonesia. This research uses a survey method with a quantitative approach. The
questionnaires were distributed of 450 and 340 were returned. The hypotheses were examined by structural equation
modeling. Hypothesis testing result proves that entrepreneurial competency influence innovation capability.
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Table 1. The Indonesian Footwear Export 2011-2018
Source: www.indonesia-investments.com
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2. Literature Review
2.1. Entrepreneurial Competency

Entrepreneurship defines as an individual being willing in
taking a risk to create value (Frederick, et al., 2016).
Entrepreneurship also refers to the opportunity recognition
process and pursuit that leads to growth that creates value and
bears risk (Mohsin, et al., 2017). Sánchez, (2012) defines
competency as individual characteristics that improve their
performance and work effectiveness. Meanwhile, Man, et al.
(2008) entrepreneurial competencies are also related to
managerial competencies. According to S Sajilan, et al., (2016)
entrepreneurs must develop their competencies, because entre-
preneurs must manage all their business activities. Entrepre-
neurs can develop essential entrepreneurial competencies by
training. Thus, management development programs should be
implemented in the small business sector to enhance the ability
of the firm to compete successfully. Man, Lau, & Snape, (2008)
entrepreneurial competency dimension are:

1. Strategic competencies;
2. Opportunity competencies;
3. Relationship competencies;
4. Conceptual competencies;
5. Organizing competencies;
6. Commitment competencies.

2.2. Innovation Capability

Yang, (2012) cited that innovation defines as idea generation
and new idea implementation, processes of works, product
development, and services improvement. Innovation capability
is the potential ability of an organization to position itself in an
arena of modernism such as new product development,
technology and other advancements that result in competitive
advantages over its rivals (Yang, 2012). Huang,(2018) cited that
innovation capability as the abilities (1) to develop new products
to satisfy market requirements; (2) to apply proper processes
and technologies to produce new products; (3) to develop and
adopt new products, processes, and technologies to satisfy
future requirements; and (4) to respond to unexpected tech-
nological actions taken by competitors and to create sudden
opportunities. Innovations can be classified into several forms
(Okpara F.O, 2007):

1. Innovation in the process, including changes and impro-
vements to the method. This contributes to increasing
productivity;

2. Products or services innovation. While progressive
innovation is dominant, radical innovation opens new
markets. This increases demand effectively, which en-
courages increased innovation and work;

3. Innovation in management and work organizations, and
the exploitation of human resources.

4. Innovations centered on people, culture, structure, pro-
cesses, and technology.

2.3. Business Success

Business success is a general term that is often used for
some or all of the activities of an organization in a period
regarding several standards such as past costs or projected
based on efficiency, accountability or accountability of mana-
gement and the like (Priansa & Cahyani, 2015). The principle
business success is the achievement obtained from the
implementation of certain tasks, in realizing the goals, ob-
jectives, mission, and vision of an organization, as well as the
level of achievement of results, to realize company goal (Lee,
et al., 2013). It appears that business success is the result of
work-related to organizational goals, efficiency, and effecti-
veness of other business successes (Munisi & Randoy, 2013).

The business success seen from business performance in the
industry, in general, is a picture of the achievements obtained by
the company in its operations, both related to financial aspects,
marketing, the collection and distribution of funds, technology
and human resources (Zhu et al., 2016). Each company has
determined each business strategy carried out, this is aimed at
the end of business performance. Business performance is the
result of a company's work or work performance that can be
known through a comparison between the totality of expen-
ditures at a certain time divided by the totality of inputs during a
certain period (Lopes-Costa & Munoz-Canavate, 2015, p. 64).
Measuring Business Success (Butler, 2006.p. 49).

1. Growth or maximization of profitability;
2. Growth of venture capital;
3. Reached market share, or expansion of the customer

base;
2. Sales turnover growth;
3. Personal income or wealth.

2.4. Hypotheses and Research Model
2.4.1. The Influence of Entrepreneurial Competency
on Innovation Capability

An entrepreneur must have entrepreneurial competence so
that they are able to innovate in carrying out their business
activities. The existence of a link between entrepreneurial com-
petence is proved by a study conducted by Mohsin, et al (2017)
shows that some entrepreneurial competencies influence
corporate innovation. They argued that entrepreneurs must
have the right competencies for undertaking innovative projects.
Umar et al., (2018) also found that business success in Malaysia
was influenced by entrepreneurial competencies and firm
innovation. All dimensions of entrepreneurial competencies
influence innovation. It means that the entrepreneurial com-
petencies are very crucial in fostering innovation capability.

H1: Entrepreneurial competency influence innovation capa-
bility.

2.4.2. The Influence of Entrepreneurial Competency
on Business Success

Entrepreneurs with high entrepreneurial competency will
tend to be more successful in running their business because
they have the competencies needed to manage their business.
Ardyan & Putri, (2014) entrepreneurial competence has a po-
sitive and significant effect on business success in Indonesia.
Sajilan & Adeyinka-ojo, (2016) which shows that there is an
influence between competence on business growth in carrying
out business activities. Ahmad, Wilson, & Kummerow, (2010)
concluded that there was a significant influence between com-
petencies on the success of small and medium enterprises in
Malaysia. They also stated that entrepreneurial competence is
very crucial for entrepreneurs because it gives entrepreneurs
knowledge about how they do their business and encourages
them to be more aware of the potential positive or negative
impacts of their behavior.

Research results by Chatterjee (2016) research entrepre-
neurial competencies on business success in India. Competence
is measured by leadership, communication, relationships, and
technical competence. The finding informed that not all
competency dimensions tested in the study affected business
success. Technical competence did not significantly affect bu-
siness success. The same research results by Abraham &
Tupamahu, (2016) also show that competence is one of the
factors that influence the success of micro small and medium
enterprises.

Laguna, M, & W, (2012) conducted research related to
manager competencies on the success of small and medium
businesses. They examined how general and specific mana-
gerial competencies influence small and medium enterprises
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success with 264 managers as respondents. The success of
SMEs was measured with economic growth indicators com-
pared to competitors in the market. They found that success in
running a business was influenced by managerial competence.

H2: Entrepreneurial competency influence business success

2.4.3. The Influence of Innovation Capability
on Business Success

The innovation capability of the firm will make business more
successful. Gunday, et al., (2011) conducted a study about
innovation on the firm success of Turkish manufacturing firm.
They found that there was an innovation's effect on the success
of a firm. The results of research conducted by Zuliarni (2014)
shows that innovation is also very important and will provide
benefits to entrepreneurs in the continuity of their businesses so
that business objectives are achieved efficiently and effectively.

H3: Innovation capability influence business success
Based on the literature, we proposed the conceptual model

below:

3. Research Methodology
3.1. Sample and Respondent

The unit of analysis in this study is small and medium enter-
prises in the case of the footwear industry in Bogor Regency,
West Java Province, Indonesia. Respondents who became the
observation unit in this study were entrepreneurs or the owner of

the footwear industry in Bogor Regency, West Java Province.
Respondents in the study filled the questionnaire given. Ques-
tionnaires were distributed as many as 450 questionnaires and
returned to 340 questionnaires.

3.2. Measures

Business success is measured using 5 items we adopted
from Butler, D, (2006, p. 49). Entrepreneurial competency is
measured using 8 items adopted from Man et al., (2008).
Innovation capability uses 6 items from the opinion of Okpara
F.O, (2007). Data collection was done by questionnaire, which is
measured using a Likert scale 1 to 5: 1-very low, 2-low,
3-moderate, 4-high, 5-very high.

4. Result and Discussion
4.1. Measurement Model

The measurement model explains the relationships between
manifest (observed variables) and latent variables (unobserved
variables). The value of factor loading, the Composite Reliability
(CR), and Average Variance Extracted (AVE) was used to see
convergent validity test. The recommended loading factor value
of > 0.50 (Bagozzi, Yi, & Sing, 1991), while the recommended
Composite Reliability (CR) value of > 0.70 and the Average
Variance Extracted (AVE) value > 0.50 (Hair at al., 2013).
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Figure 1. Conceptual Framework

Table 2. Construct and Measurements

Table 3. The Measurement Model

The measuring model result shows that all items have
loading factor value > 0.50. The entrepreneurial competency’s
Composite Reliability (CR) value shows value of 0.89 > 0.70,
and the Average Variance Extracted (AVE) value show value of
0.501 > 0.50. Innovation Capability’s Composite Reliability (CR)

value shows value of 0.86 >0.70, and Average Variance Extracted
(AVE) value show value of 0.502 > 0.50. Business Success
Composite Reliability (CR) value shows value of 0.83 > 0.70,
and Average Variance Extracted (AVE) value show value of
0.501 >0.50. It means the data in this study are valid and reliable.
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4.2. The Goodness of Fit Test

According to Hair et al, (2017) some criteria in the goodness
of fit test are the value of Adjusted GFI (AGFI) > 0.90, the value
of Goodness of Fit Index (GFI) > 0.90, the value of CFI > 0.90,
TLI value >0.90, RMSEA < 0.08, and RMR value < 0.05.

The value of Adjusted Goodness of Fit (AGFI) is 0.902 >
0.900. The value of Goodness of Fit Index (GFI) is 0.923 >
0.900. The value of Comparative Fit Index (CFI) has a value of
0.960 > 0.900. Tucker-Lewis Index (TLI) is 0.954 > 0.900. The
Value of Root Mean Square Error of Approximation (RMSEA) is
0.046 < 0.080 and Root Mean Square Residual (RMSR) value
is 0.020 < 0.05. It means that the overall model is fit and
suitable, and we do not need to modify the model and can
proceed with the estimation of the model.

4.3. Hypotheses Testing

Table 5 shows that all hypotheses in this study can be
accepted. The recommended critical ratio (C.R.) value is > 1.96
and probability value < 0.05 (Byrne, 2010).

The first hypothesis testing shows that entrepreneurial
competence positively and significantly affect the innovation
capability of the firm with t-value = 6.323 > t-table = 1.967, and
probability value (P-value) of 0.000<0.05. It means that
entrepreneurial competence positively and significantly
influences innovation capability. In terms, the more competent
an entrepreneur, the innovation capability of the footwear
industry tend to increase. The second hypothesis also show that
entrepreneurial competence has positive effect on business
success with t-value = 2.166 > t-table = 1.967, and p-value of
0.008 < 0.05. It means that entrepreneurial competence
positively and significantly influences business success. In other
words, the higher the entrepreneurial competencies of. an
entrepreneur, then business success tends to increase. The
third hypothesis test results indicate a positive and significant
effect between innovation capability on business success with
t-value = 6.256 > t-table = 1.967, and p-value of 0.000 <0.05. It
means that business success was positively and significantly
influenced by innovation capability. In other words, the higher
innovation capability of the firm, then business success tends to
increase.

4.4. Direct and Indirect Effect Result

The information about the direct and indirect influence of
entrepreneurial competence, innovation capability, and business
success is shown in table 6.

Table 6 shows that the direct effect of entrepreneurial
competence on innovation capability was 0.453 or 45.3%. The

effect of direct entrepreneurial competency on business success
is 0.142 or 14.2%. The direct effect of innovation capability on
business success is 0.477 or 47.7%. The indirect effect of entre-
preneurial competency on business success through innovation
capability is 0.216 or 21.6%.

4.5. Discussion

This present research results of our study find that there is a
positive and also significant influence of entrepreneurial com-
petencies on business success. The finding shows that entre-
preneurial competence influences innovation capability. We
begin to analyze the first hypothesis that shows entrepreneurial
competency positively and significantly effect on innovation
capability. It means the higher of entrepreneurial competency
the higher the innovations capability. This finding consistent with
a study conducted by Mohammadkazemi, et al. (2016) exa-
mined that there was a correlation between entrepreneurial
competence and innovation.

Hypothesis 2 also was successfully examined that proves
entrepreneurial competency influences business success. In
this case, the higher the entrepreneurial competencies, the
higher the chance of business success of the footwear industry
in Bogor, West Java Province, Indonesia. This finding confirms
some of the results of previous studies related to entrepreneurial
competencies' effect on business success. Sánchez (2012) has
also conducted research related to entrepreneurial competen-
cies on business success, the result found that entrepreneurial
competency can predict firm success. Dhamayantie (2017) also
found that entrepreneurial competency affect performance.
Ahmad, Wilson, & Kummerow, (2010) concluded that there was
a significant influence between competencies on the success of
small and medium enterprises in Malaysia. They also stated that
entrepreneurial competence is crucial for entrepreneurs be-
cause it gives entrepreneurs knowledge about how they do their
business and encourages them to anticipate the potential
positive or negative impacts of their behavior. The same results
also found by Christiana, et al (2014) entrepreneurial com-
petence has a significant influence on business development.
The results inform that business success was positively
influenced by entrepreneurial competency, this means that the
higher the entrepreneurial competency possessed by business
owners, the higher the development of batik SMEs in the Center
for Pesindon will also be higher. This means that to improve
business development there needs to be entrepreneurial
competence in the form of technical competence, marketing
competence, finance competence and human relations compe-
tence in managing their business.

The result of hypothesis three also found that innovation
capability influences the business success of the footwear
industry in Indonesia. If the company can innovate well this will
encourage increased sales and profitability of the company. The
results of this study are consistent by Zaheer (2015) shows that
innovation is an important factor in supporting business success
in Australia. This research is also supported by the results of
research by Setiawan, et al., (2019) shows that eco-innovation
can increase business success, in this case of improving the
marketing performance of the food industry in Indonesia. (Egwu,
Udu, & Onu, 2019) found that the three relevant innovation
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Table 4. The Goodness_of Fit Test

Table 5. Regression Weight Full Model

Table 6. Direct and Indirect Effect
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dimensions (process, market and supply chain) are significantly
correlated with business success or firm performance.

The finding of our study also shows that innovation capability
has the greatest effect on business success. The indirect effect
of entrepreneurial competence through innovation capability on
business success is larger than the direct effect of entrepre-
neurial competency on business success. It means that inno-
vation in this study has a role as an intervening variable or in
another term, innovation capability can mediate entrepreneurial
competency's effect on business success.

5. Conclusion

The findings show that business success is influenced by
entrepreneurial competence and innovation capability. It means
entrepreneurial competence and innovation capability play a
role to improve the success of the footwear industry in
Indonesia. According to the direct and indirect effect, the direct
effect of innovation capability has the greatest influence on
business success. It means that innovation capability has a
greater contribution to improving business success. The indirect
effect of entrepreneurial competency on business success
through innovation capability has the greatest effect than the
direct effect of entrepreneurial competency on business
success. It means that innovation capability has a role as an
intervening variable or mediates the effect of entrepreneurial
competency on the business success of the footwear industry in
Indonesia.

Based on the research results, our suggestions are:

1. For further research, we suggest to use more inde-
pendent variables and also make a larger sample to get
better results and more accurate.

2. We suggest to improve innovation capability and entre-
preneurial competencies, for example by doing training
in using technology to make products better and the
process more efficient.

References

[1] Abraham, F., & Tupamahu, S. (2016). Interpersonal Competence,
Entrepreneurial. Characteristics as Market Orientation Basis and
Micro and Small Enterprises in Start-up Business Phase. Jurnal
Aplikasi Manajemen, (36), 609-618. Available online : https ://
jurnaljam.ub. ac.id/index.php/jam/article/view/965

[2] Ahmad, N. H., Wilson, C., & Kummerow, L. (2010). Is
entrepreneurial competency and business success relationship
contingent upon business environment? A study of Malaysian
SMEs. International Journal of Entrepreneurial Behaviour &
Research, 16(3), 182-203.
https://doi.org/10.1108/13552551011042780. Available online :
h t tps : / /www.deepdyve .com/ lp /emera ld -pub l i sh ing / i s -
entrepreneurial-competency-and-business-success-relationship-
u9ff8K9uXc

[3] Antonio, B. T., & Kusumastuti, R. D. (2019). Lean Operations
Implementation at an Indonesian Shoe Producer. The South East
Asian Journal of Management, 13(1), 92-105. Available online :
http://journal.ui.ac.id/index.php/tseajm/article/view/10793

[4] Ardyan, E., & Putri, O. T. (2014). Dampak Positif Seorang
Wirausaha yang Memiliki Kompetensi Kewirausahaan pada
Kesuksesan Inovasi Produk dan Kinerja Bisnis. Jurnal
Kewirausahaan Dan Usaha Kecil Menegah, 1(1), 11-19. Available
online:
https://www.researchgate.net/publication/308798548_Dampak_P
ositif_Seorang_Wirausaha_Yang_Memiliki_Kompetensi_Kewiraus
ahaan_Pada_Kesuksesan_Inovasi_Produk_dan_Kinerja_Bisnis

[5] Bagozzi, R., Yi, Y., & Sing, S. (1991). On the use of structural
equation models in experimental designs: Two extensions.
International Journal of Research in Marketing, 8(2), 125-140.
https://doi.org/https://doi.org/10.1016/0167-8116(91)90020-8.
Available online: https://www.sciencedirect.com/science/article/

abs/pii/0167811691900208
[6] Butler, D. (2006). Enterprise Planning and Development, small

business start-up survival and growth. Elsevier Ltd.
[7] Byrne, B. M. (2010). Structural Equation Modeling with AMOS.

Structural Equation Modeling with Amos Basic Concepts,
Applications, and Programming (2nd ed.). New York: Taylor &
Francis Group. https://doi.org/10.4324/9781410600219

[8] Chatterjee, N. (2016). A Study on the Impact of Key
Entrepreneurial Skills on Business Success of Indian A Case of
Jharkhand Region. Global Business Review, 17(1), 226-237.
https://doi.org/10.1177/0972150915610729. Available online:
https://www.researchgate.net/publication/294730174_A_Study_on
_the_Impact_of_Key_Entrepreneurial_Skills_on_Business_Succe
ss_of_Indian_Micro-entrepreneurs_A_Case_of_Jharkhand_Region.

[9] Christiana, Y., Pradhanawati, A., & Hidayat, W. (2014). Pengaruh
Kompetensi Wirausaha, Pembinaan Usaha, dan Inovasi Produk
terhadap Perkembangan Usaha. Diponegoro Journal of Social and
Politic, 1-9. Available online:
https://ejournal3.undip.ac.id/index.php/jiab/article/view/6601

[10] Dessyana, A., Prihatin, B., & Riyanti, D. (2017). The Influence of
Innovation and Entrepreneurial Self-Efficacy to Digital Startup
Success. International Research Journal of Business Studies,
10(1), 57-68. Available online:
http://www.irjbs.com/index.php/jurnalirjbs/article/view/1260

[11] Dhamayantie, E. (2017). Penguatan Karakteristik dan Kompetensi
Kewirausahaan untuk Meningkatkan Kinerja UMKM. Jurnal
Manajemen, Strategi Bisnis Dan Kewirausahaan, 11(1), 80-91.
Available online: :
https://ojs.unud.ac.id/index.php/jmbk/article/view/24275

[12] Egwu, E. U., Udu, A. A., & Onu, L. O. (2019). Effects of
entrepreneurial innovativeness on firm performance. Quality-
Access to Success, 20(168), 62-68. Available Online:
https://www.srac.ro/calitatea/en/arhiva/2019/QAS_Vol.20_No.168
_Feb.2019.pdf

[13] Frederick, H., O’Connor, A., & Kuratko, D. F. (2016).
Entrepreneurship Theory, Process and Practice. Cengage
Learning Australia Pty Limited.

[14] Gunday, G., Ulusoy, G., Kilic, K., & Alpkan, L. (2011). Effects of
innovation types on firm performance. International Journal of
Production Economics, 133(2), 662-676.
https://doi.org/10.1016/j.ijpe.2011.05.014. Available online:
https://www.sciencedirect.com/science/article/abs/pii/S092552731
1002209

[15] Hair, J. F. H., Hult, G. T., Ringle, C. M., & Sarstedt. (2017). A
Primer on Partial Least Squares Structural Equation Modelling
(PLS-SEM). Los Angeles: Sage Publications.

[16] Hair Jr, J., Hult, G. T., Ringle, C., & Sarstedt, M. (2013). A primer
on partial least squares structural equation modeling (PLS-SEM).
Thousand Oaks: Sage Publications.

[17] Huang, S. P. (2018). Effects of innovative education on innovation
capability and organizational performance in high-tech industry.
Eurasia Journal of Mathematics, Science and Technology
Education, 14(3), 777-784. https://doi.org/10.12973/ejmste/80127

[18] Laguna, M, W., & W, M. T. (2012). Research Papers the
Competencies of Managers and Their Business Success. Central
European Business Review, 1(3), 7-13.

[19] Lee, S., Seo, K., & Sharma, A. (2013). Corporate Social
Responsibility And Firm Performance In The Airline Industry: The
Moderating Role of Oil Prices. Tourism Management, 38, 20-30.
https://doi.org/10.1016/j.tourman.2013.02.002. Available online:
https://www.sciencedirect.com/science/article/abs/pii/S026151771
3000526

[20] Lopes-Costa, J. A., & Munoz-Canavate, A. (2015). Relational
Capital and Organizational Performance in the Portuguese Hotel
Sector (NUTS II Lisbon). Procedia Economics and Finance,
26(15), 64-71. https://doi.org/10.1016/S2212-5671(15)00839-4.
Available online: https://www.sciencedirect.com/science/article/
pii/S2212567115008394

[21] Anh Ngoc Mai, Huong Van Vu, Bien Xuan Bui & Tuyen Quang Tran
(2019). The lasting effects of innovation on firm profitability: panel
evidence from a transitional economy, Economic Research-
Ekonomska Istraživanja, 32:1, 3417-3436,
DOI: 10.1080/1331677X.2019.1660199.
https://doi.org/10.1080/1331677X.2019.1660199

QUALITY
Access to SuccessVol . 21, No. 178/ October 2020



GENERAL MANAGEMENT

25

[22] Man, T. W. Y., Lau, T., & Snape, E. (2008). Entrepreneurial Competencies and the Performance of Small and Medium Enterprises: An
Investigation through a Framework of Competitiveness. Journal of Small Business and Entrepreneurship, 21(3), 257-276.
https://doi.org/10.1080/08276331.2008.10593424. Available online: https://www.tandfonline.com/doi/full/10.1080/1331677X.2019.1660199

[23] Mohammadkazemi, R., Rasekh, N., & Navid, M. (2016). The Effect of Entrepreneurial Competencies on Innovation: A Case Study of
Professional Sport Clubs. International Business Research, 9(11), 57-64. https://doi.org/10.5539/ibr.v9n11p57

[24] Mohsin, A. M. B., Halim, H. A., Ahmad, N. H., & Farhana, N. (2017). Assessing the Role of Entrepreneurial Competencies on Innovation
Performance: A Partial Least Squares (PLS) Approach. The Journal of Business Inquiry, 1(1), 88-101. Available online:
https://econpapers.repec.org/article/ibnibrjnl/v_3a9_3ay_3a2016_3ai_3a11_3ap_3a57-64.htm

[25] Munisi, G., & Randoy, T. (2013). Corporate Governance and Company Performance across Sub-Saharan African Countries. Journal of
Economics and Business, 70, 92-110. https://doi.org/10.1016/j.jeconbus.2013.08.003. Available online:
https://www.sciencedirect.com/science/article/pii/S0148619513000568

[26] Okpara.F.O. (2007). The value of creativity and innovation in entrepreneurship. Journal of Asia Entrepreneurship and Sustainability, III(2).
Available online: http://www.asiaentrepreneurshipjournal.com/AJESIII2Okpara.pdf

[27] Priansa, D. J., & Cahyani, L. (2015). Pengaruh Modal Intelektual Dan Loyalitas Pegawai Customer Services Hotel Berbintang Empat Di Kota
Bandung. Ecodemica, 3(2), 455-463. Available online: https://ejournal.bsi.ac.id/ejurnal/index.php/ecodemica/article/view/32

[28] Retrieved September, 30th 2019 from https://www.indonesia-investments.com/news/todays-headlines/indonesia-s-footwear-export-growth-
not-too-significant-in-2018/item8470

[29] Sajilan, S, Tehseen, S., & Adeyinka-Ojo, S. (2016). A conceptual.framework of the impact of entrepreneurial competencies on small and
medium.entreprises business performance in the Malaysian hospitality and tourism industry. Review of Integrative Business & Economics
Research, 5(2), 47-61. Available online: http://buscompress.com/uploads/3/4/9/8/34980536/riber_k16-002__47-61_.pdf

[30] Sánchez, J. (2012). The influence of entrepreneurial competencies on small firm performance. Revista Latinoamericana de Psicologia, 44(2),
165-177. Available online: http://www.scielo.org.co/scielo.php?pid=S0120-05342012000200014&script=sci_abstract&tlng=pt

[31] Setiawan, B., Aryanto, V. D. W., & Andriyansah (2019). Does eco-innovation improve marketing performance? Quality-Access to Success,
20(170), 42-46. Available online: https://www.srac.ro/calitatea/en/arhiva/2019/QAS_Vol.20_No.170_June.2019.pdf

[32] Umar, A., Mohd, C., Che, Z., Sahandri, M., Hamzah, G., & Hashim, A. (2018). The Mediating Effect of Innovation on Entrepreneurial
Competencies and Business Success in Malaysian SMEs. International Business Research, 11(8), 142-153.
https://doi.org/10.5539/ibr.v11n8p142. Available online: https://pdfs.semanticscholar.org/81f5/b7f154038095df5fc50b72860a10fc704642.pdf

[33] Yang, J. (2012). Innovation capability and corporate growth: An empirical investigation in China. Journal of Engineering and Technology
Management - JET-M, 29(1), 34-46. https://doi.org/10.1016/j.jengtecman.2011.09.004. Available online:
https://www.sciencedirect.com/science/article/pii/S0923474811000427

[34] Zaheer, H. (2015). How Do Innovative Digital Start-Ups Achieve Success? Perspectives of Australian Founders. Retrieved from
https://www.researchonline.mq.edu.au/vital/access/services/Download/mq:47062/SOURCE1?view=true

[35] Zhu, A. Y., Von Zedtwitz, M., Assimakopoulos, D., & Fernandes, K. (2016). The Impact of Organizational Culture on Concurrent Engineering,
Design-For-Safety, and Product Safety Performance. International Journal of Production Economics, 176, 69-81.
https://doi.org/10.1016/j.ijpe.2016.03.007. Available online: https://ideas.repec.org/a/eee/proeco/v176y2016icp69-81.html

[36] Zuliarni, S. (2014). Industri Kreatif Sub Sektor Kerajinan Di. Jurnal Aplikasi Bisnis, 4(2), 110-123. Available online:
https://scholar.google.com/citations?user=QQ31VLMAAAAJ&hl=id

QUALITY
Access to Success Vol . 21, No. 178/ October 2020


